Radical 
Content 


In recent years, media coverage has focused 
on the unintended consequences _ of 


algorithmic recommendation and ignored the 
socio-economic drivers that cause people to 
seek out political content. 


Despite optimism for a Biden era “return to 
normalcy”, quarantine has been a mass 
incubation period. Many who entered ‘at-risk’ 
have emerged ‘radicalized’. 


we're 
YOU'VE suppose 
CHANGED 


Is Gen Z more left or right? 


Election night is the closest thing we have toa 
controlled variable. 


Hasan Piker 
126,000 live viewers 
on Twitch (140m MAU) 


The young left is now experiencing its first 
surge in online popularity. 


The young right is comparatively more 
dedicated but unable to benefit from the 
network effects of large platforms. 


Nick Fuentes 
53,000 live viewers 
on Dlive (11.5m MAU) 


*monthly active users as of October 2020 
**Fuentes was banned from Dlive on Jan 7th, 2021 


Economic Precarity 
Americans are working harder for less. 


Social Atomization 
Our circles of trust are getting smaller. 


Content Consumption 
And we’re watching more than ever. 


These upward trends now combine at 
unprecedented levels as a growing number of 
people head out onto the web in search of 
coping strategies, social connections and 
political solutions. 


All of these trends will continue with or without 
algorithms. Better recommendations may help 
to slow the speed of radicalization but it cannot 
reduce the accumulated pressure of American 
life. The flow rate remains the same. 


The Funnel describes an informal network of 
diffuse messaging and recruitment, over time 
and across channels. 


The further “down the rabbit hole”, the more 
niche and/or politically extreme the content 
becomes. Similar diagrams are used to map 
click-through rates (CTR): “eyes to buys”. 


At the top of the funnel we find popular 
channels with varied content and low CTR. 
Venturing into the deeper tiers clarifies 
ideological inconsistencies; views go down 
but CTR goes up. 
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* media 
* news 
* entertainment 


AQVO 
* posting 
* voting 

+ protesting 


Organization 
* paper membership 
+ political parties 

+ labor unions 


AU ECMusSiM 
* property destruction 
+ radical groups 


* violence 


Consumerism 


Are these media channels or 
political organizations? 


All political organizations are also media 
channels on today’s platforms. 


The party newsletter collapses the distinction 
between political organization & publication: 
every viewer; is a supporter; is a member. 


This politicization process resolves when the 
viewer’s CTR reaches 1.0 


Supporting a publication. 


Donating to an influencer. 


Consumerism 


*- 10m + 


* presence on entertainment media + MSM + all major platforms 


* pop history; little or no narrative frame 


Populism 


-1m-10m 
+ presence on MSM + all major platforms 


+ lesser known history; (de)emphasis of certain narratives 


Fandom 


+ 100k - 1m 
* presence on all major platforms 
- alt-history; “the record is incomplete” 


Cults 


* 10k - 100k 
* presence on some major platforms + alt-platforms 
+ counter-history; “the truth has been hidden” 


Cells 


+ 1k - 10k 
+ presence on alt-platforms + back ups 
+ lore; narratives may not track with outside evidence 


MAKE AMERICA 
GREAT AGAIN 


* media 
* news 
* entertainment 


AU CMusStl 
* property destruction 
+ radical groups 


In the post-political era, most organizations 
have withered, dissolved or been suppressed. 


Politicization within today’s social media 
environment might look more like this. 


WV 


Influencers 


Politicization is a Process 


Each tier functions as a layer of resistance 
which slows the progression into deeper 
levels. But today, drivers are increasing and 
young radicals will often pass directly from 
Advocacy into Extremism. 


American political life has become a highly 
pressurized bottleneck where the lack of 
effective political organizations rapidly propels 
young people through successive stages of 
radicalization. 
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Cult as Cope 


As Trumpian populism imploded, the QAnon 
cult emerged to keep the narrative alive. As Q 
dissolves, his followers will fracture into 
smaller groups. 


Failure to address the root causes results in 
deplatformed groups recollecting at smaller 
scales. No amount of content moderation can 
solve a material problem. 


Now, algorithmic recommendation has lost 
consumer confidence but there is still too 
much information to parse. 


Choice paralysis is driving consumers back 
towards curation in a moment where experts 
and institutions have become transparently 
corrupt. 


The influencer thrives in this environment; 
listener funded, counter hegemonic narrators 
who don’t report --they just interpret the news. 


But as political prospects dim, there is less 
utility in having the correct interpretation. 
Here, the secondary role of the influencer as 
cult leader becomes dominant. 


Small pockets of consensus reality can help 
to restore a sense of meaning and fulfillment. 


Two Possible Futures 


The failure of populism, on both the left and 
right, leaves young american malcontents 
without a figurehead. This sets the stage for 
factional infighting. 


We may rebuild the organizational layer of 
American political life or we may fracture into 
pseudo-political cults that are exponentially 
carried off by the long tail of social media 
where evolved rituals and lore serve as 
coping strategies for the inescapable anxieties 
of modern life. 


Based on qualitative studies 
and data collected in 2020. 


Get in touch: 


@joshuacitarella 


